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Tutte le aziende e tutte le Pubbliche

Amministrazioni stanno diventando
grandi “fabbriche di dati”.



Avere piu dati significa
vedere qualcosa che
prima non potevate
vedere e vedere il
NUOVO
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Data analytics
is key to
successful
transformation

Disruptive technologies can empower employees to work
together with shared information and tools, making work
more rewarding and enhancing productivity
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DATA MANAGEMENT APPROACHES USED FOR DATA ANALYTICS
SURVEY OF BIG DATA INNOVATCRS
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BIG DATA MATURITY UNDERPINS TRANSFORMATION
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DATA AND ANALYTICS

| Rk
F Ve 7

| Sales and markating

. N~
| Financial marketing r] m

Ressarchored

| development q m

Franod

| statoment oudt q m

v SPON SORSHE g

INTENT

Ty TR

FUTURE IMPACT OF DATA AND
ANALYTICS ACROSS SECTORS
OVER THE NEXT THREE YEARS

¢ Tecrvalogy, media, takcoms
¥ l S 'ﬂ

Buzness and
| professional sarvces

I

; Consumar

I Financal q m
y Heaithcare q m

Capital goods/

l industrak q '_m

N~
[ w

.aO‘
'.'Ng 3

-
Fen 1 70m15 TGS

()] Ao Hoc

EXOERWENTAL
Shoed proof-of corcept or plot

profects, usdefined procevun, lact
of resources end indiddus! ef ot

()2 OPPORTUNISTIC

ACCERTED
@ Defined raquirements,

wrsudgeind fund ng. project

CURRENT AND FUTURE BENEFITS
TO COMPETITIVENESS FROM DATA
AND ANALYTICS

Loy areos of opportunty remain unexplored
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GLOBAL CORPORATE DATA
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Filtra per Missione

Scegli le missioni a cui sei interessato
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Data Driven




Possiamo imparare
dalle informazioni
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